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A social media policy acts as a guidebook or code-of-conduct for the North Buckingham Parish
Church members, trustees, employees and volunteers, who are posting on social media on behalf of
the Parish Churches, either as part of their job or in their personal capacity.

Defining Social Media

For the purpose of this policy, social media is any type of interactive online forum or mediative
platform that allows parties to communicate with each other, instantly or otherwise, or to share
data in a publicly viewable environment. Besides the North Buckingham Parish website, this includes
online social forums such as Facebook, LinkedIn, Tumbler, WhatsApp, Telegram, Twitter, Tik-Tok and
all others. Included are also personal blogs and video/image sharing sites like YouTube, or any other
online facility or communication portal that currently exists or may be created in the future.

Using Social Media

When using social media in a personal capacity all NBP affiliated persons must be aware that, should
they make ill-judged comments or post insensitive material whilst being identified as a member,
trustee, employee or volunteer, they run the risk of damaging the reputation of the Parish churches.
For this reason, anyone should ensure they reflect the ethical norm and values of the Christian
character of the NBP.

When using social media sites for personal or domestic purposes all are reminded that they are
liable for their own content and conduct. No one should neither claim, or imply, nor give the
impression that they are speaking or writing on behalf of the NBP unless permission is granted to do
so, by either the Ministerial team or the PCC.

Libel

Libel is a false written statement that is damaging someone’s personal reputation and published
online or in print. Except only after the subject person has been convicted guilty by the Juridical
Courts no one should publish any negative information about any person using social media. Doing
so could lead into prosecution for Defamation of Character, which carries hefty fines and possible
imprisonment. Therefore no one should post any content on social media, which could bring others
into disrepute by making defamatory comments about individuals or other organisations or groups.

Copyrights

All members, trustees, employees and volunteers of the NBP have to abide by the laws governing
copyright, under the Copyright, Designs and Patents Act 1988. Care should be exercised when using
or adapting someone else's images or written content without permission. Failing to acknowledge
the source or the author, where permission has been given to reproduce content, could even so be
considered a breach of copyright.

Confidentiality
Any communications made for internal use only or which is not ready or allowed to be disclosed
should not be made public, so not to breach confidentiality.



Discrimination and harassment

All are reminded that to post any content that could be considered discriminatory against, or
bullying or harassment of, any individual, on either an official social media channel or a personal
account is prohibited.

Protection in Social Media

When using any electronic medium anyone should be aware of the risks of using such media and
take steps to protect themselves and their personal information.

For this reason, any NBP password should never be discloses to third parties and care should be
taken to keep login information private. Posting personal and tracking information could potentially
lead to unwanted attention and could even contribute to identity fraud. Identity fraud could lead to
great damage on both personal and organisational level.

Under 18s and vulnerable people

Where known, when communicating with young people under 18-years-old via social media,
everyone should ensure the online relationship with the NBP follows the same rules as the offline
‘real-life' relationship. All should ensure that contacting young and vulnerable people, with the use
of Social Media, is subservient to our Safeguarding Policy. Everything shared with under 18’s and
vulnerable people should be suitable and appropriate.
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